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Field trips provide lasting impressions on a child, with
unparalleled academic, cognitive, and sociological benefits,
including higher GPAs and graduation rates.

Students remember
Not Mondays.
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Our generous partners allowed us to test and
prove that a private/public partnership can
provide excellent solutions to improving field
trip transportation.
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Participating schools had
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UUESTIU . Why was receiving a free bus to bring your
s students on this field trip important to you

to Teachers as a teacher?

“It is important for all students to experience these hands-on field trips, especially the low-income
families. Having free buses made this possible.”

“The charter bus was nice, clean, accessible and fun for them

_ . . to be on so it made them feel valued.”
“Travel is Arduous - we're nestled in an area that's 1.5 miles from

the nearest BART station - and multiple modes of transportation
(bus to train) are financially difficult, not to mention the logistics.”

QUESTIO . What was the impact of today’s field trip on your
= students? Share a student quote from the field trip.

to Students

A @ "The students were able to experience biology in the field and see all the different career

PLACES et . . . . . "
opportunities available to them in the field of marine science. It was a real eye-opener. o .
P ye-op “This is helping me to understand what we

read about in class.”

“We can connect to nature, nature

opens the door for us.”
"We got to learn how to canoe and do water tests. | learned

about the pollution that goes in the water and how to take
care of it." - Sam
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| e Create a simple digital bus reservation
' system for teachers

n*‘ ol

e Create a sustainable transportation fund

- "% supperted by communities, corporations,
~and foundations

~ ¢ Connect teachers with transportation
- companies that have safe and idle buses
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. & Make the bus ride a learning experience
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GoPlaces gets students exposed to science and nature
outside of the classroom by leveraging technology to connect
teachers with free or discounted transportation options.

By getting out of the classroom and experiencing
science and nature first hand, students develop a
direct and personal connection to these topics.

By changing this relationship, we help to create the next
generation of environmental and scientific stewards.

GoPlacesSF.org

@ PLACES adivision of Day.org
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